Implementation of thorough energy management in the household sector

(Making use of HEMS and smart meters)

B Realization of more advanced “energy conservation in the household sector” taking the liberalization of electric power
retail sales as an opportunity
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(2) Popularization of smart household appliances>

Start of market introduction from the eight priority equipment types having particularly large effects on
energy management
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(1) Introduction of Smart Meters

Start of full-scale smart meter introduction,
realizing installation in all households (approximately 50
million households) by 2024
| (e.g. Tokyo Electric Power Co. by FY2014 (1.9 million units))
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